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1. What are the factors which influence a buyer's purchasing decision? Describe any two of these factors with examples from your workplace.

There are different factors that influence the buyer's purchasing decision. Some of the two factors include economic and social factors. Regarding social factors, buyers' decisions reference their groups, families, and social status. These factors affect the way they make decisions. From my workplace, the social factors such as family and social status significantly influence the way customers make buying decisions. Also, economic factors involve the affordability of the product. In my workplace, customers purchase what they can afford and those that they cannot afford they do not concern themselves with. In this case, the need of product does not have significance, but rather the affordability is a significant factor.  

2. What decisions should companies undertake to enter into foreign markets?
A company can enter into foreign market through different ways. There is no single entry strategy that a company can use. Some of the decisions that companies can undertake to enter foreign market include direct exporting, which involves selling products directly into the market that the firm has selected as long as it has resources. Licensing is another entry decision that companies need to make. In this case, a company needs to make a decision regarding the arrangement where it transfers its rights of use to another company. Franchising is also another decision that a company could consider. In this case, a company that requires rapid expansion by gaining traction in other market regions. 
3. How have companies, like Pandora, used marketing to improve customer satisfaction and loyalty?
Companies like Pandora rely on behavioural targeting marketing strategy to improve customer satisfaction and loyalty in different ways. First, Pandora and others like Facebook and Amazon create a digital user profile for every customer. This information enables Pandora and other companies that use this marketing strategy to personalize consumer experience during every stage in their firms. For instance, through data collected from emails, websites and content, the companies can personalize customer interactions and tailor their branding. In Pandora, this personalization extends to both products and services that they offer. Secondly, this marketing enables Pandora to achieve real-time engagement by understanding how customers interact with their communication platforms. 

4. How has GE unified its various brands under one marketing umbrella (or brand)?
GE or General Electric has unified different products under a single brand because they place all the products under one umbrella without necessarily emphasizing on the relations between the products. The different products that are unified under the umbrella include distribution, motor, lighting control and critical power products. GE performs different operations such as aviation business, financial category, and electrical category. GE is a globally recognized strategy that enhances business operations by minimizing the cost of appealing to consumers regarding their product base (Aaker, 2016). Through a common website and social media platforms, companies use GE strategy to ensure that consumers access all the products in the same place. 

5. How has Twitter gone from a US-based company to a global entity?
Twitter has become a global entry tool to many businesses in the United States because it is being used by many people worldwide. Halliday (2013) explains that Twitter use has exploded from its humble beginning in 2006 to a widely used social networking platform where companies can meet many customers across the world. Halliday (2013) estimates that Twitter has established a hotline with more than 200 million people using it worldwide. Halliday (2013) explains that the use of Twitter has become phenomenally integrated into the American culture in such a way that it has become the very part of the fabric of the companies’ life as well as millions of consumers across the world.
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